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FCC's Copps wants review of News Corp./DJ deal
Wed Aug 1, 2007 6:05PM EDT

By Jeremy Pelofsky

WASHINGTON (Reuters) - The Federal Communications Commission should examine w hether New s Corp's deal to buy
Dow  Jones and The Wall Street Journal, one of America's largest new spapers, runs afoul of any of the agency's rules, an 
FCC commissioner said on Wednesday.

"We should immediately conduct a careful factual and legal analysis of the transaction to determine how  it implicates 
specif ic FCC rules and our overarching statutory obligation to protect the public interest," said Michael Copps, a 
Democrat on the f ive-member panel, w hich oversees the industry.

Copps, w ho has fought media consolidation in the past, said the deal in w hich international media mogul Rupert Murdoch 
w ould acquire The Wall Street Journal w ould lead to few er independent new s voices, particularly in New  York City.

New s Corp ow ns 35 television stations, including tw o in the New  York market, as w ell as the New  York Post, an instance 
of media cross-ow nership the FCC normally bans, but has allow ed in this case through a temporary w aiver.

FCC regulations prohibit a company from ow ning a new spaper and a broadcast radio or television station that serve the 
same market. Companies that w ant to acquire broadcast outlets f irst have to get FCC approval to transfer the broadcast 
licenses.

The agency tried lif ting the ban in 2003, but a U.S. appeals court ruled the agency failed to suff iciently justify the new  
limits set. FCC Chairman Kevin Martin, a Republican, has supported relaxing the ban and has undertaken another 
attempt.

Dow  Jones & Co Inc does not ow n any licenses that New s Corp w ould have to seek permission from the FCC to acquire.

Yet, consumer advocates suggested the FCC could consider the transaction in the context of New s Corp's pending 
request to renew  the licenses for its New  York stations.

"There definitely is the opportunity for the FCC to evaluate w hether WSJ is truly just a national new spaper and not local, 
and w hether the public interest authority w ould enable the FCC to challenge license renew als in the context of the WSJ 
deal," said Gene Kimmelman, a vice president at Consumers Union.

Despite the concerns, there is precedent for permitting a company to ow n a national new spaper and a local broadcast 
outlet. The FCC allow ed Gannett Co Inc to ow n a television station in Washington, D.C. and USA Today.

"There is no precedent specif ically holding that ow nership of the WSJ and a N.Y. television station, much less tw o, is 
okay under the cross-ow nership rule," said Andrew  Schw artzman, head of the consumer advocacy group Media Access  
Project.

Dow  Jones declined to comment and a spokesman for New s Corp w as not immediately available for comment.

"As w ith any issue before us, w e w ill follow  commission precedent and rules," said FCC spokesw oman Tamara Lipper.

© Reuters 2006. All rights reserved. Republication or redistribution of Reuters content, including by caching, framing or similar means, is expressly prohibited
without the prior written consent of Reuters. Reuters and the Reuters sphere logo are registered trademarks and trademarks of the Reuters group of companies  
around the world.

Reuters journalists are subject to the Reuters Editorial Handbook which requires fair presentation and disclosure of relevant interests.


